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If you understand this information, you will be

postured correctly to progress in Shaklee.
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2008 U.S. Direct Sales

Billions of Dollars
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2008 U. S. Sales Force

Millions of People
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% of Sales by Major Product Group

Weliness
Home & Family Care/ 22.7% Personal Care

Home Durables 25.4% 21.5%

Services/Other
| 16.6%
Leisure & Educational Clothing &

3.4% Accessories 10.4%
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Location of Sales

Remote Selling &

Autoshipments** Work

23.3% " ooy

| 225
v Internst \ Temporary
115% - Location

25%

Phone \ Inthe
84% ~Home"*
8%

Other Remote &
J0%

"Including seller personal consumplion
*Autoshipments to retail customers of direct selers
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Percent of Sales by Region

WEST 27.1% MIDWEST 21.7% NORTHEAST 16.1%
N
Pacific Mountain West East Middie En;lrnd
18.9% 8.2% North Central  North Central | Atlantie | 4.3%
7.4% 14.3% 18% |N

West _~~ East ‘

South

South South
Central Central Atlantic
11.4% 5 1% 18.65%
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Types of Direct Sellers

Personal
Users
39.8%

Product

Non-
Purchasers Business Retailers
22.3% Builders 21.2%
16.6%

Note: Based on reporting firms
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Sales Strategy

Individual/Person-to-Person Selling*
66.3%

Oth;r Customer (F_;arty Plsal|1|l.
0.6y Direct Order dpbd dualbill
2% & Autoship** 25.7%

7.4%

*Inciuding seller personal consumption
**Autoshipments to retail customers of direct sellers
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Gender of Sales Force

Female
86.4%

Male
13.6%
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Age Group of Sales Force - 2008

018-34
135-44
45-54
M 55-64
165+
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Marital Status of Sales Force

] Married

‘ Single

M DivorcedMidowed/
Separated

B Refused
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Education of Sales Force

@ Some High School or less

High School Graduate

B AA/Trade School'Some College
. College Graduate

[._] Post Graduate

M Refused
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Hours Spent on Direct Selling/Week

Less than 1 Hour/None 20+ Hours
12% | 12%

14 Hours 10-19 Hours
31% 59 Hours 22%

23%
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