Make Plans to be in Long Beach
for CCA’s Fabricare Show
CCA is putting together
the best regional show
for drycleaners and
launderers in the country. Make your plans
now to take advantage
of a tremendous opportunity.
Fabricare will host over 130 booths
featuring the best this industry has to
offer. Allied companies will be representing the most innovative and
unique products, services, equipment and supplies currently available. CCA has also put together the strongest slate of
speakers and educational programs ever presented at Fabricare. On floor demonstrations
will also enhance the attendee’s experience, and will make Fabricare 2018 one of the best
tools to help you increase your business.
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Executive Director’s Message...

CCA Update: Getting Involved
I have been involved with CCA for
18 months now, and I am proud of
the changes we have been able
to make, and I am equally excited
about the future.
One of the first goals I had established was to
stabilize membership. I am very happy to report
that CCA membership has not only stabilized -but actually seen some modest growth. We have
a very strong team at CCA headed by a very active, committed Board of Directors. MemberPeter Blake,
ship Chair Lynnette Watterson has really helped
CCA Executive Director
the staff focus on membership and has made sure
we had the support of the whole Board. We are looking to expand the in-plant visits
we began last year, and the hope is to see even more members in the next few months.
I am really looking forward to Fabricare 2018. I have not had the privilege of attending
in the past, but I have always heard about the professionalism and the quality of the exhibitors and attendees. I have been to numerous Exhibits in the past, but have always
heard Fabricare is the best regional show in the industry. I hope CCA members, and
the non-members that are reading this -- understand the value of these events.
I will be spending a lot of time in the CCA/DLI Booth, so I hope all the members that
attend will come by and say hi. I want to try and meet as many drycleaners as possible.
I will also be discussing ways we can help and assist you in growing your business and
overcoming your greatest challenges.
One of the best ways to get involved with YOUR association is to voice your opinion.
Ask questions. Let us know how we can help, and where you might need advice.
I am very proud of the new programs we have brought to all areas of California over
the past 18 months, and I am also proud of the upgrades we have made in communications with the new CleanFacts and our e-blasts. In order to keep improving, I need to
get to know more members, and get more experience in the unique challenges facing
the industry in California. You can help just by stopping by the booth and saying
hello!

Fabricare 2018 Update
Registration for Fabricare is now open. Visit www.calcleaners.org for a link to registration. You will also find a link to the host hotel to make your overnight accommodations. We will be keeping an updated list of exhibitors on the webpage as well.
You will also find updated information on all the educational opportunities open to
attendees. Don’t miss out on the Friday Management Leadership Day. Read the front
page of this newsletter -- then sign up immediately. I guarantee you won’t be disappointed. It will be money and time well spent.
See you in Long Beach!

Peter Blake
CCA Executive Director
(617) 791-0128

Fabrica re Sh ow Update...

Renaissance Long Beach Serves as 2018 Fabricare
Show Host Hotel

available. The room rate was very attractive -- and the hotel is
beautiful.

About the Renaissance Long Beach

Let inspiration find you at Renaissance Long Beach Hotel. Enjoy
convenience to the Long Beach Convention Center, Pine Avenue,
Queen Mary and Aquarium of the Pacific from the hotel.

CCA has chosen the Renaissance long Beach
to be the host hotel for Fabricare 2018 Exhibit
and Convention.
CCA has arranged a very special rate of only $189/night. In order
to receive the CCA rate, you must call the hotel directly at (562)
437-5900 or visit calcleaners.org where we have included a link to
the reservations department.
Register early, the room rate is set to expire on July 25th!
“This is a first class property,” observed Leslie Schaeffer CCA
Show Manager, “and we are excited about all the amenities it has

The artistic, urban Long Beach community resonates in our daily
rituals and homegrown design, while the prospect of discovery lies
around every corner. The Long Beach hotel’s Navigators can be
your guide to the unexpected pleasures of the downtown scene —
art, culture, shopping, nightlife, or whatever stirs your soul. Open
your senses and experience it all in our eclectic lobby including
ocean-to-fork dining at SIP Bar & Lounge and incredible local musical talent.
Attendees can unwind with a refreshing swim or craft cocktail on
our third-floor deck, 111 Pool + Lounge, and enjoy killer views of
the Pacific Ocean and the legendary Queen Mary from our Long
Beach hotel. Our hotel in Long Beach, CA offers an inspired experience for the modern traveler.
Make your reservations now: visit www.calcleaners.org.

Fabrica re President’s Reception...

“Dry Cleaner of the Year” and “Allied Trades
Person of the Year” Nominations Now Open
Nominations are now open for both CCA’s “Drycleaner of the Year” Award and “Allied Trades
person of the Year”. The awards will be presented during CCA’s President’s Reception at
Fabricare 2018 held in Long Beach.

the industry, or local achievements. Don’t hesitate to nominate.”

“Allied Trades Person of the Year”

“Dry Cleaner of the Year”

CCA presents its “Allied Trades Person of the Year” award to individuals who have shown extraordinary commitment to forwarding
both the Association and the industry. CCA members are invited,
and encouraged, to nominate any Allied Trades Person they feel
have distinguished themselves within CCA and the Industry.

CCA members are invited, and encouraged, to nominate any drycleaner they feel have distinguished themselves and has acted as a
good ambassador to the industry.

“The Allied trades person of the Year” offered CCA Fabricare
Committee Chair, “recognizes the commitment these professionals have to our industry and they often go overlooked. They often
are the people that help us thrive-- and we all know someone that
has played a big part in our individual success, as well as the industry as a whole.

CCA presents its “Dry Cleaner of the Year” award to individuals
who have shown extraordinary commitment to forwarding both
the Association as well as the industry at large.

“This is a very prestigious award,” offered CCA Fabricare Committee Chair, David Suber, “and we are looking for the best candidates to present to the committee. We want to highlight an outstanding dry cleaner that has worked to better CCA, but has also
helped the drycleaning industry. There are many reasons to nominate a cleaner, including community service, positive publicity for

Nominations

In order to nominate a candidate, visit www.calcleaners.org. A
nomination form is posted on the website for both awards. You
may also contact the CCA Offices at 916-239-4070 or by email at
peter@calcleaners.org, and a form will be sent to you. Nominations must be submitted by July 9, 2018.
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Regulatory Alert...

Personal Branding 101:
Get Noticed. Be Remembered
Written By Krista Clive-Smith, Featured Speaker at CCA’s Fabricare 2018

Your personal image,
the one you greet
the world with every
day, speaks volumes
about you.
Your clothes, your hairstyle,
even the color of your home’s
walls and the pictures you
hang in your office may seem
insignificant, but are in fact
quite the opposite. Each contributes to, or contaminates your personal brand. Together they reflect your personality and shape others’ perceptions of you.
Oprah Winfrey. Bono. Ellen DeGeneres. Madonna. Mahatma Gandhi. Taylor Swift. Princess Diana. Mother Teresa. Lady Gaga. For
better or worse, these people are distinctly individual and easily
recognized. They celebrate their uniqueness and understand both
their strengths and their weaknesses. Highly self-aware, they’ve
designed and cultivated a personal image that consciously magnifies their most admirable and idiosyncratic qualities. They don’t
attempt to hide their weaknesses, and the result is their true selves
shining through, without fear of exposure. No wonder we call
these people stars: they sparkle and shine with inner radiance and
confidence.
“Regardless of age, regardless of position, regardless of the
business we happen to be in, all of us need to understand
the importance of branding. We are CEOs of our own
companies: Me, Inc. To be in business today, our most importan
job is to be head marketer for the brand called You.”
- Tom Peters, in Fast Company

WHAT IS BRANDING?

In a traditional sense, branding refers to ranchers searing a unique
symbol (specific to their ranch) onto the hides of their cattle. The
stamp is an identifier; it establishes ownership and marks the
rancher’s territory to the outside world.
When the rancher’s cattle are shown to prospective buyers or judges, the ‘brand’ suddenly represents more than just someone’s property: it symbolizes all of the quality control standards and ranching
philosophies of the owner. Over time, the ranch builds a reputation based on the level of quality and value it consistently delivers.
In more recent times, marketers have co-opted the term to describe
the process of “searing” an image into the minds of consumers
through the consistent use of a company’s logo, slogan or tagline,
marketing materials, and advertising copy.
But it’s more than just that. Branding is not strictly a function of
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the marketing department of a business. Think of your own dry
cleaning business. The brand must be infused into every fiber of
the organization’s being and must be championed by everyone involved, regardless of the level they work at within the company.
The person answering the phone is as responsible for the way the
brand is perceived in the marketplace as are the glossy ads promoting the product.
Thus, branding is truly achieved through the consistent experience
consumers have with a company, or its products or services.
The definition of a brand varies from marketer to marketer, but I
define it as:
The entire set of perceptions, whether true or untrue, that a person
holds about an individual, company, product or service.
Notice “whether true or untrue.” Let’s face it: we’re human beings.
While the old adage about not judging a book by its cover might
sound good in theory, in reality it’s rarely applied.
When you’re browsing through books, how do you decide which
one to buy? You may be looking for a book on branding, for example and find several on the subject. You pick them up, one by
one, and read the back cover. But you don’t pick up every single
book in the section, do you? Chances are you only picked up the
books that appealed to you when you looked at the front cover.

Personal Branding

Personal branding is like designing the jacket for the Book of You.
The goal is to design a cover that accurately depicts the content of
the text, so that readers know what type of book they’re buying.
Authentic personal branding works the same way, by externally
reflecting your true inner essence.
While a brand is the entire set of perceptions that a person holds,
the act of branding is about proactively shaping those perceptions.
Personal branding, then, is not just the sum of the perceptions people hold about you; it’s the art of influencing how others perceive
you.
By creating a powerful personal and professional identity that authentically highlights your natural talents, skills and outstanding
features, you can instantly communicate your values and personality to prospective clients, employers, potential new friends or even
a soul mate.
When you find yourself judging someone based on his or her appearance, you need to recognize that others are doing the same
thing – forming instant opinions and assumptions about you based
on your physical appearance, whether true or untrue.
Ask yourself: is your first impression leaving people with the menContinued on page 8
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Fabricare Show Update...

What Companies will be at Fabricare?
CCA’s Fabricare Show will feature all the latest equipment,
products and services available to the industry. The exhibit will feature over 130 booths
featuring a diverse collection
of allied trade companies.
“In this day and age,” offered CCA Executive Director Peter Blake, “you need to take
advantage of every opportunity to improve
your business. Having all these companies
under one roof is an incredible chance to improve your business -- and your own knowledge of what is on the market today”

Companies as of June 18
This is the preliminary list of exhibitors as
of publication. More companies have been
reserving space almost daily. If you see a
company you are currently using, and they
are not exhibiting yet, suggest they get involved. Other cleaners will find value in
their service. Exhibitor information, as well
as a complete up-to-date list of exhibitors, is
kept on www.calcleaners.org.
Here is the list of all companies already
signed up for Fabricare:

(Scenes from 2016, From top left, clockwise) Attendees get to explore the best the industry has to offer, on
floor demonstrations, learn about equipment innovations, and visit a diverse collections of companies
representing products, services, and equipment)

3 Hanger Supply, Co.
A. L. Wilson Chemical Co.
Albatross USA Inc.
BeCreative 360
CalClean Inc.
Cleaner and Launderer
Columbia / ILSA
Compassmax Computer Systems
Covers Etc Inc
Dara.News
DLI / CCA
Drop Locker
ELITE / InnoClean
European Finishing / Hi-Steam
EzProducts International Inc.
Fabricare Systems
Fabritec / Sanitone
Faultless
Firbimatic
Forenta
Fulton
Garment Management Systems
GreenEarth Cleaning
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Henderson Insurance Agency
Hendricks Mechanical
ITSUMI USA
Kelleher Equipment Supply, Inc.
Kleenrite
Kreussler Inc.
MARUSO USA INC
Memories Gown Preservation
Million Dollar Collar
National Clothesline
New York Machinery / Unisec
Parker Boiler Co.
Pivot Global Inc.
R.R. Street & Co. Inc.
Realstar, USA
Renzacci USA
Sankosha USA, Inc.
Seitz, The Fresher Company
Select Risk
SPOT Business Systems
Trevil America
Unipress Corporation
United Fabricare Supply, Inc.
Wedding Gown Preservation Co.

FREE

8

Admission to Exhibit
Register TODAY!
www.calcleaners.org

™

SHOW HO

Saturday: 10 URS
am Sunday: 10am 5:30pm
- 4pm
LIVE Clinics
All Day

August 18-19

Sponsored by

Long Beach Convention Center • Long Beach, California

Since 1921

Management Leadership Day

Event Schedule
Saturday, August 18

Friday, August 17

Maximizing Revenue Streams -

Get Noticed. Be Remembered
Brand Recognition, Create a Personal Brand;
Strategy for Success
Speaker: Krista Clive-Smith
10:00am - 12:00pm

How to get Wash N Fold, How to Attract New Customers
to New Services, Use of New Technology (Lockers/Apps)
Speaker: Chris Moreno
9:30am - 10:30am

Show Hours: 10:00am - 5:30pm

Business Valuation and
Preparing for Business Succession

Critical Update:

CA HR & Employment Issues - Explore Latest News on
Sexual Harassment in the Workplace, Minimum Wage
Issues, Hiring & Firing Issues and More

Lunch included
Speaker: Riaz Chauthani
12:00pm - 1:00pm

Smart Social Media Marketing

Speaker: Jibit Cinar
10:30am - 11:30am

Digital Marketing on a Shoestring Budget
and How Easy it can be

President’s Reception

Renaissance Long Beach Hotel

Speaker: Brian Rashid
1:00pm - 3:00pm

5:30 - 7:00pm

CCA Members - $160 • Non Members - $250

Hotel Information
Host Hotel:
Renaissance Long Beach, 562-437-5900 • Show Rate: $189
Hyatt Regency Long Beach, 562-491-1234 • Show Rate: $210

Sunday, August 19
Marketing for Profit
Speaker: Kyle Nesbit
10:00am - 11:00am

Show Hours: 10:00am - 4:00pm

Reserve roooms at www.calcleaners.org

Things To Do in Long Beach

Pine Avenue Restaurants • Aquarium of the Pacific
The Queen Mary • Long Beach Museum of Art
Beach City Food Tours • Knott’s Berry Farm Theme Park

The Team Approach to
Building Customer Service Excellence
Speaker: Jim Groshans
11:00am - 12:00pm

CCA Mem
b
No Charg ers
e

Non-Members Full Registration
Early Bird Pricing - $55, $75 after August 1 • Individual Day - $40

Visit www.calcleaners.org for the Full List of Exhibitors

THANK YOU to our Sponsors!

Contact Leslie Schaeffer for more information Leslie@bpscommunications.com • 215-830-8467 • www.calcleaners.org
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Get Noticed. Be Remembered
Continued from page 11

tal image you want them to have? Are you getting noticed for the
things you want to be noticed for? Are you being remembered the
way you want to be remembered? Does the image you sear into
people’s minds reflect your authentic self?
Each of us is born with a talent, a calling – something that makes
us unique. It is our purpose in life to fulfill that destiny, to bring to
the world that which makes us great.
Finding your talent is often a matter of knowing yourself – and facing your fears. It’s much like the following excerpt from the book,
“A Return to Love” by Marianne Williamson, as quoted by Nelson
Mandela in his inaugural speech in 1994:
“Our deepest fear is not that we are inadequate. Our deepest
fear is that we are powerful beyond measure. It’s our light,
not our darkness, that most frightens us. We ask ourselves,
‘Who am I to be brilliant, gorgeous, talented, fabulous?’
Actually… who are you NOT to be? You are the child of God.
Your playing small doesn’t serve the world. There’s nothing
enlightened about shrinking so that other people won’t feel
insecure around you. We are all meant to shine, as children
do. We were born to manifest the glory of God that is within
us. It’s not just some of us; it’s everyone. And as we let our
own light shine, we unconsciously give other people permission
to do the same. As we’re liberated from our fear, our presence
automatically liberates others.”
You may not know exactly what your destiny is, but don’t be
afraid. Finding it is an exciting, rewarding journey and along the

way you will find that which will “complete” you - the missing
pieces to the puzzle of your true identity.
A couple of years ago, when flipping through a fashion magazine,
I came across a clothing ad with a tagline containing a tidbit of
wisdom that changed my life forever. Very simply, it read:
Be yourself. It’s a very tough act to follow.
As you begin your journey down the road to the ultimate realization of what “being yourself” means to you, you must assess where
you are right now in this evolutionary process. Every person is at a
different stage – maybe you’re still trying to fit in with the masses,
or perhaps you’ve reached the point of self-awareness that not only
encourages you to be yourself, but literally demands it.
Don’t worry – no matter what stage you are in, you’re on your way
to finding your true self, and the process will happen much more
quickly than you might imagine. Take heart in knowing that’s the
reason this article looked interesting to you.

Featured Presenter at Fabricare 2018

Kristas Clive-Smith is a featured speaker during CCA Managment Leadership Day at 10:00 AM on Friday, August 17th. She
will blend her own expertise with her work as a consultant with
drycleaners to explore branding and provide a unique perspective
on the industry.
She recently spoke at the South Eastern Fabricare Association’s
Convention & Exhibit and the audience was raving about the presentation. Visit www.calcleaners.org for more information.

DLI District Director Update...

Two for the Price of One

As surprising as it seems
to DLI Board and staff,
many of our members do
not realize that being a
member of CCA automatically makes them a DLI
member and vice a versa.
Combining
memberships
gives members the biggest bang for their buck.

tional opportunities and our upcoming Fabricare 2018 Convention
& Exhibit.
Together, local and national level memberships create a robust and
highly accessible professional network.
As your District Director my job is to represent your interests to
not only the national association, DLI, but also to your local association, CCA.
Unfortunately, I do not often hear from members as, like me, most
members are always very busy running the business. Please take
a moment to send me an email or give me a call and let me know
how I can make your membership more valuable. I promise to
share your thoughts and suggestions with DLI’s Board of Directors and CCA’s management team. We want to hear from you -our member -- about ways we can help you and your business.

DLI provides members with national representation, an industry-wide
perspective on information, and the resources of a great technical
staff. DLI develops numerous programs, services, and business
tools that assist members throughout the country. A few of the
latest key member benefits include: Effortless Social Media, The
DLI Spotting APP and the Encyclopedia of Drycleaning APP.

DLI District 8 Contact Information

CCA provides members with local, hometown representation and
a localized perspective on what is happening in the industry. CCA
also provides you local programming including high-value educa-

Bobby Patel, Owner of Kona Cleaners
DLI District 8 Director
bobby@konacleaners.com, 949-646-5110
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When is the last time you
updated your Facebook page?

With DLI’s new Effortless Social Media program, you won’t have to.

DLI finds and posts content for you. Weekly updates
keep your profile fresh and engaging with customers.
It’s that Easy.

www.DLIonline.org
800-638-2627

GO TO DLIONLINE.ORG/ESM OR CALL DLI FOR MORE INFORMATION.
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Business development Workshop...

Why Do Drycleaners Get Such a Bad Rap?
Written by James Peuster, 21st Century Drycleaning & The Route Pro

“I got taken to the cleaners”. Why are we classified as such evil and
non-trustworthy
individuals?
On a recent flight, I asked a young
lady why she doesn’t go to the
cleaners much and she responded
that they are dirty, shady and she
would hold on to as much clothes
as she could so that she would only
have to go once. I have been on a
mission the past 2 years to “clean” up the industry by building
relationships and re-establishing credibility with past and current
clients.
With the industry down in sales like it is nation-wide, it is more
critical today to step up and make a name for yourself. As most of
us know, many dry-cleaning consumers do not know your name;
they just know your location. With all the variables in place, let’s
look at how we can develop your business through branding and
what steps can be taken to become a 21st century dry-cleaner.

Routes are a great brand message
First of all, having routes give you the absolute best way to provide name recognition through many branding elements. First, of
all, your delivery and shuttle vans provide what everyone calls a
moving billboard. Think about it, go to Las Vegas and see all the
rolling billboards there. The beautiful thing about it is that the
more customers you service, the more stops your van will have
and the more opportunities for prospects to see you van. I know
you hear this all the time, but the van must show your colors, logos
and represent quality and cleanliness. Your van must also be kept
clean inside and out. I recently saw a van with his name and logo
on TOP of the van. I had never thought of this, they do this so
that people in high-rises and commercial buildings can see if from
above. Makes great sense!
Your route driver should look very presentable and represent drycleaning. Blue jeans and a T-shirt with a ball cap just don’t cut it.
If you driver loses a cup or yesterday’s newspaper every time they
get out of the vehicle, you might want to have them clean it out a
little bit. If your van has so much rust on it that someone can see
your bags rolling around inside, you might want to upgrade ASAP.
If you driver looks like a rapper from MTV, you might want to
clean him up. Ok, I am starting to sound like Jeff Foxworthy;
however, the above statements ring so true. If we are try to prove
to our clients that we care about their clothes as much as they do,
how can we provide any sense of reliability when we don’t care
about our own image?
Logoed bags are another critical element that often gets over10 / California CLEANERS ASSOCIATION

looked. Stay with the same color as your logo; replace old ones.
When the clothes are delivered, drape the bags over the clothes to
show off your name. The only exception is if your poly is logoed
as well. I am becoming a big fan of the garment bags that provide
even more quality and branding. Don’t skimp on the bags when
you sign up a new customer. Give your clients 2 bags so that your
name is getting known every day. If the worst thing that happens
is that they use the bags to carry soccer balls to the neighborhood
game, so be it. This is why I give every new client a bag or 2 right
away. Get your name in their hands and let them know who you
are.

Keeping Your Brand Consistent
Finally, brand your name through your best marketing piece, you.
I love talking to strangers about the dry clean industry and their
image of an owner is someone who stays behind the counter and
convinces you that the stain was already there. I love it when an
operator goes out face-to-face selling with their crew. Most of the
21st century dry-clean owners and managers network in chamber
events and represent their business in front of the counter instead
of behind. If you want to brand yourself as a personal and professional cleaner, standing behind the counter with sleeves rolled up
and sweat all over you and your shirt doesn’t help. Dress and play
the part every day.
In conclusion, routes provide you the most ultimate way to build,
brand and retain your business. Skimping on any of the above recommendations only decreases your chances of creating a positive
image. I am going to give you a homework assignment. I want
you to ask 10 people you don’t know in a neutral spot what they
feel about dry cleaners and their owners. You may be surprised at
the result. After they respond, let them know that you are a dry
cleaner who cares and would be proud to be your cleaner.

Want to Learn More?
CCA and The Route Pro are developing a 2-day Route Development Program to be presented in Northern California. The program
will feature an intense discussion on proven ways to establish and
grow your routes. The program will also feature information on
recruiting and developing route staff.
For more information visit the CCA/DLI Booth at Fabricare this
August, keep watch on www.calcleaners.org, or e-mail peter@calcleaners.org to be put on a special mailing list for the program.

For More information
James Peuster is the nation’s foremost leading expert in route development. He is a frequent contributor to CleanFacts, and writes
for national publications. If you need assistance with your routes,
James can be reached at (816) 739-2066 or by email: james@theroutepro.com.

2017 CCA’s Allied Trades...
3 Hanger Supply co.

fuji star shirt systems

R.R. Streets & Co.

A.L. Wilson Chemical Co.

fulton boiler works

reterro inc

AlbatroSs USA Inc

Garment management systems

BEcreative360

Gold state laundry systems

Jerry Moore
(800) 941-6673

Jerry Moore
(800) 941-6673

calclean inc

GreenEarth cleaning

seitz “the fresh company”, inc

Chevron Phillips

henderson insurance agency

select risk insurance services

Newport Beach, CA
(949) 863-0900

Long Beach, CA
(562) 216-9016

Columbia/iLSA

hendricks mechanical

sigma garments films

Fullerton, CA
(949) 633-9616

Rancho Dominquez, CA
(310) 344-2732

compassmax/maineline computers

itsumi usa, inc

SNA Manufacture

Falmouth, ME
(800) 354-2525

Gardena, CA
(310) 532-0534

Acworth, GA
(678) 631-1010

covers etc, inc

kleen-rite, Inc.

SPOT Business System

Arlington, TX
(800)

St. Louis, MO
(314) 353-1712

Draper, UT
(801) 495-1200

Daniel Steam Inc

kreussler, inc

The Green garmento, llc

Torrance, CA
(213) 926-9113

Tampa, FL
(813) 884-1499

Chatsworth, GA
(323) 512-2600

Drop locker

kelleher equipment supply inc

The route pro

San Francisco, CA
(805) 886-9445

Long Beach, CA
(562) 422-1257

Edgeton, MO
(816) 739-2066

enviroforensics

leonard automatics

Unipress corporation

Indianapolis, IN
(317) 972-7870

Denver, NC
(704) 483-9316

Ez Products International Inc.

megs envirotech solution inc

Wauchula, FL
(877) 906-1818

Huntington Beach, CA
(714) 343-6109

Irvington, NJ
(973) 375-1111

European finishing equipment

memories Gown preservation

united fabricare supply, inc

Secaucus, NJ ,
(201) 210-2247

Houston, TX
(866) 492-4696

Fabricare management systems

metalprogetti us

Acwoth, GA
(770) 966-9323

Phoenix, AZ
(602) 944-2923

fabritec international

norchem corp.

Florence, KY
(859) 781-8200

Los Angeles, CA
(323) 221-0221

firbimatic

pacific steam equipment

Hawthorne, CA
(887) 679-8800
Kearny, NJ
(201) 997-3300

Los Angeles, CA
(800) 233-4468
Orange, CA
(949) 270-1609
Orange, CA
(714) 921-1234

The Woodlands, TX
(800) 858-4327
West Babylon, NY
(202) 723-7616

Woodstock, IL
(815) 338-2355

Sylmar, CA
(818) 361-1066

Pulaski, NY
(315) 298-5121

Little Rock, AR
(501) 420-1682

Kansas City, MO
(816) 926-0895

Santa Fe Spring, CA
(562) 906-9292

Naperville, IL 60007
(800) 4STREETS
Livermore, CA
(925) 227-1192
Sankosha

Elk Grove Village, IL
(847) 427-9120
scanq

Tampa, FL
(813) 886-2700

Tampa, FL
(813) 623-3731
Unisec/NY

Los Angeles, CA
(310) 537-2096

US Western multitech Inc

Anaheim, CA
(714) 525-3616

white conveyor

Kenilworth, NJ
(908) 686-5700

yamamoto japan, inc

Smithville, MO
(816) 729-1223

parker boiler company

Los Angeles, CA
(323) 727-9800
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Heat Seal Presses, Heat Seal Labels
and Genuine Rope-Ties
You Deserve the Best!

The Ultimate Heat Seal Machine
Proudly made in the U.S.A. • Built to OSHA standards

Toll Free

877.906.1818
www.ezpi.us
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Choose from 3 models, 7 different interchangeable
lower platens and single or dual heated platens
• Eliminate paper tags
with text and barcode
labeling solutions

• Operator Error Detections
• Only weighs 15 lbs

• Automatic fabric thickness • Ideal for retail countertops
adjustment
• Lifetime Free Technical
Support
• Small footprint

Genuine MBH Rope-Ties
Stop Shaking Out Shirts.
Save time. Save money.
Don’t be fooled by cheap inferior ones!

California Cleaners Association
A Drycleaning & Laundry Institute
Partner
700 N. Valley St, Suite B PMB 69559
Anaheim, CA 92801

For up to date news and information,
visit us at www.calcleaners.org

2 YEAR
WARRANTY

