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July/August 
2019CCA Announces Partnership with 

Clearent Payment Processing 
California Cleaners 
assoCiation is proud 
to announCe their en-
dorsement of Clear-
ent payment proCess-
ing as their preferred 
vendor. Clearent is a 
full-serviCe payment 
solutions provider 
that speCializes in 
payment proCessing 
for dry Cleaning busi-
nesses.

Through this partnership, CCA members will receive the lowest processing rates in the 
industry, and the latest PCI-scope reducing security technology so dry cleaners can save 
money on their compliance costs. Learn more here: https:go2.clearent.com/_CCA.html.

“This is very exciting”, offered Jim Douglas, President of CCA, “and I know this will be 
good for CCA, our members and Clearent.  This is a win-win-win situation for all involved.  
Very recently, I changed my provider to Clearent and realized a big savings over what I was 
paying.  It was an extremely smooth process, and I was very impressed with the follow-up 
I received.  Their support staff was responsive and was available when I needed them.”

Benefits of the CCA/Clearent Partnership include:

KeeP more of your ProfIts And grow your busIness.
•	 Legally share credit card processing costs with your customers. Clearent’s Empower 

Program gives you the tools you need to add a surcharge or non-cash adjustment or 
offer a cash discount. They navigate the card brands’ discount offer rules so you can 
rest easy knowing you’re compliant.

•	 Save money on your processing. Clearent’s rates start at less than 0.75% for CCA 
members. 

Continued on page 3
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Peter Blake
CCA Executive Director
Peter@calcleaners.org 

(617) 791-0128

the favorite part of my job is talk-
ing to members (and of Course 
prospeCtive members).  i get tre-
mendous satisfaCtion out of be-
ing able to help people.  i get a 
great deal of Calls every month 
asking questions that are all 
over the map: business, market-
ing, teChniCal how-to, and even 
equipment reCommendations.  

I am not going to act like I have all the answers 
and know-it-all, but I pride myself on helping 
you get the answers you need.  That is what I 
believe my job is: to be a one call-does-it-all solution to your questions and issues.  
If	I	don’t	have	the	answers,	I	certainly	can	help	you	get	to	the	right	place	to	find	the	
answers.

In the last month alone, I have been asked 3 times what the rules are for unclaimed 
garments.  If three people are actually picking up the phone and asking -- then others 
have the same question, so the answer is on page 5 of this issue!

A couple members have asked for advice on boosting sales.  This is one of the most 
common questions I get.  Effective marketing is one of the easiest answers.  I know 
people don’t have unlimited budgets, but CCA and DLI are striving to provide you 
tools and services that will help you tell your story.  If you have marketing concerns 
and want to start promoting your business, I implore you to watch the Marketing Video 
Series on the DLI website that was produced by Brian Rashid.  They are free for all 
members and they are worth your membership investment by themselves.  

In addition to the marketing videos, join DLI’s Effortless Social media program today.  
If you are like me, you have thought about, started to do it and got distracted and never 
went back.  Just do it.  Go online and register your business.  

Yesterday, I got a call from a drycleaner looking to put in a computer system.  Believe 
it or not, she does not have one yet and we discussed the need and the main features of 
having a system she can use.  Too often small businesses think of their POS systems 
as	glorified	cash	registers.		They	are	so	much	more!		They	are	an	important	business	
tools, and if used to their capacity, can translate into business growth.   

If you are wondering who I recommended -- I gave out the numbers to Spot Computer 
Systems and Fabricare Manager.  I am a huge believer in supporting the companies 
that support your association.  Refer to page 11 whenever you are looking for vendors 
for any product or service!  I also provided a couple names of drycleaners that could 
share their experiences.

Do you have any questions?  Trust me -- if you have a question, so do other mem-
bers.  I can answer them here or on the CCA Facebook page!  As a special thank you 
for reading this article, and for taking my advice... any member who emails me after 
watching the Brian Rashid marketing videos will get a special gift from CCA!

Peter Blake,  
CCA Executive Director

exeCutive direCtor’s message.. .

looking for Answers?
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We Find Funds. 
We Clean Up. 
You Stay Open.®

We’re a full-service environmental 
consulting firm that has cleaned up 
more dry cleaning sites than any 
other firm in the USA. We’re the 
only firm that focuses on finding 
the money to pay for investigation, 
cleanup, and legal defense. We 
restore the value of your property 
while protecting you from 
regulatory and legal issues.

Turning environmental 
liabilities into assets

     enviroforensics.com
866-888-7911

Stop by our Clean Show 
booth #4664

CCA/Clearent Partnership
new CCa member benefit.. .

reduCe your PCI sCoPe wIth lAyered  
seCurIty.
•	 Dramatically reduce your compliance burden. Clearent of-

fers PCI-scope reducing technology, such as tokenization, 
PCI-Validated Point-To-Point Encryption (P2PE), and EMV, 
which work together to dramatically reduce your PCI scope, 
allowing you to take a shorter PCI questionnaire, and poten-
tially forgo quarterly scans.

run your busIness more effICIently.
•	  Accept payments wirelessly. With Clearent, you can accept 

payments from drive-thru customers with a wireless credit 
card machine.

•	 Save your customers time with faster pickups. Securely store 
cards	on	file	to	quickly	process	future	payments.

•	 Get your money the very next business day. Clearent offers 
the option to enroll in their Next Day Funding service. With 
an 11:00 PM Eastern cut-off time, you can fund payroll and 
inventory purchases as soon as the next business day.

get the suPPort you need.
•	  Friendly, reliable customer service. Clearent’s U.S.-based 

customer support team is available to answer your questions 
every day from 7 AM to 11 PM Central.

•	 Online, easy-to-read statements. Clearent has a clear con-
science about their pricing and takes a hard stand against hid-
den fees. Plus, Clearent’s online reporting tool clearly breaks 
down every fee so you can see exactly what you’re being 
charged.

“This partnership was a long time in the making,” observed Pe-
ter Blake, CCA Executive Director.  “We started exploring this 
relationship over a year ago, and are excited to be able to bring 
it to fruition. We do not take endorsements and partnerships like 
this lightly.  We do a great deal of investigation on behalf of our 
members, and we do all we can to make sure the endorsed vendor 
will perform as agreed to.  By entering into this agreement, we are 
confident	 that	Clearent	will	 treat	CCA	members	well	--	and	will	
save our members time and money over the course of the agree-
ment.  One of the key components of the program is a direct link 
to Clearent and a liaison between CCA and Clearent that we can 
work with to resolve any issues that could arise.”

For more information on this program, and on how you can begin 
exploring a potential change in your payment processing, visit:  
calcleaners.org or https://go2.clearent.com/_CCA.html.

Continued from page 1
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regulatory update.. .

Code requirements for unclaimed garments
the number of reCent Calls to the CCa offiCe 
regarding what to do with unClaimed gar-
ments and other Cleaned items, indiCates it 
is time to review the California Civil Code re-
quirements for dry Cleaner responsibilities 
in this area.

Civil Code Section 3051 lists a number of liens on personal prop-
erty including the lien of a launderer and retail dry cleaner for per-
forming services in cleaning or repairing garments or other items 
brought in by the owner for service. This establishes the basic tenet 
that a dry cleaner assumes a lien holder’s rights and duties upon 
acceptance of the garment or item to perform service as requested 
by the owner. 

The dry cleaner’s rights and duties as the lien holder—when the 
owner does not return to claim the cleaned item within a reason-
able period of time—are spelled out in Civil Code Section 3066 
and	applies	specifically	to	launderers	and	dry	cleaners.	It	reads:

§3066. [sAle of gArment or ClothIng to 
PAy ChArges for CleAnIng or AlterA-
tIons] 
(a) Any garment, clothing, wearing apparel, or household goods 
remaining	in	the	possession	of	a	person,	firm,	partnership,	or	cor-
poration, on which cleaning, pressing, glazing, or washing has 
been done or upon which alterations or repairs have been made, or 
on which materials or supplies have been used or furnished, for a 
period of 90 days or more after the completion of such work may 
be sold to pay the reasonable or agreed charges and the costs of 
notifying the owner or owners. Provided, however, that the person, 
firm,	partnership,	or	corporation	 to	whom	such	charges	are	pay-
able	and	owing	shall	first	notify	the	owner	or	owners	of	the	time	
and place of such sale. Provided further, that property that is to 
be placed in storage after any of the services or labors mentioned 
herein, shall not be affected by the provisions of this section.

(b) All garments, clothing, wearing apparel, or household goods 
placed in storage, or on which any of the services or labors men-
tioned in the preceding section of this act have been performed 
and then placed in storage by agreement and remaining in the pos-
session	of	a	person,	firm,	partnership,	or	corporation	without	the	
reasonable or agreed charges having been paid for a period of 12 
months, may be sold to pay said charges. Provided that the person, 
firm,	partnership,	or	corporation	to	whom	the	charges	are	payable,	
shall	first	notify	the	owner	or	owners	thereof	of	the	time	and	place	
of	sale.	Provided,	however,	that	the	persons,	firms,	partnerships,	or	
corporations operating as warehouses or warehousemen shall not 
be affected by this section.

(c) The posting or mailing of a registered letter, with a return ad-
dress marked thereon, addressed to the owner or owners, at their 
address given at the time of delivery of the article or

articles	to	a	person,	firm,	partnership,	or	corporation	to	render	any	
of the services or labors set out in this act, stating the time and 
place of sale, shall constitute notice. Said notice shall be posted or 
mailed at least 30 days before the date of sale. The cost of posting 
or mailing said letter shall be added to the charges.

Where the address of an owner is unknown, a posting of notice, 
for	a	period	of	30	days,	at	a	prominent	place	in	the	receiving	office	
of	the	person,	firm,	partnership	or	corporation	required	to	give	the	
notice	is	sufficient.	

(d)	 The	 person,	 firm,	 partnership,	 or	 corporation	 to	 whom	 the	
charges are payable, shall, from the proceeds of the sale, deduct 
the charges due plus the costs of notifying the owner and shall 
hold the overplus, if any, subject to the order of the owner and shall 
immediately thereafter mail to the owner thereof at his address, 
if known, a notice of the sale, the amount of the overplus, if any, 
due him, and at any time within 12 months, upon demand by the 
owner, pay to the owner said sums or overplus in his hands.

(e)	All	persons,	firms,	partnerships,	or	corporations	taking	advan-
tage of this act must keep posted in a prominent place in their re-
ceiving	office	or	offices	at	all	times	one	notice	which	shall	read	as	
follows: “All articles cleaned, pressed, glazed, laundered, washed, 
altered, or repaired and not called for in 90 days shall be sold to 
pay charges.” “All articles stored by agreement and charges not 
having been paid for 12 months will be sold to pay charges.”

There are other sections of the Civil Code that deal with lien hold-
ers’ procedures in general, including Section 3052 (selling un-
claimed property at public auction) and Section 3052 (b) providing 
an alternative procedure to 3052 including a $2.00 per day storage 
charge	after	30	days	from	the	date	of	first	notification	of	intent	to	
sell to the owner. Following a second notice—with another 30 day 
wait period before sale—the lien holder may sell the property at 
a	bona	fide	public	or	private	sale	to	satisfy	base	charges,	interest	
at 12 percent and the expenses of sale. Sale proceeds must be ap-
plied to cover the base charges, interest and sale expenses with any 
excess paid to the owner upon demand.

Section	3066	 is	 silent	on	 the	specific	matters	of	per	day	storage	
charge, interest, and recovery of sale expenses. While 3066 is spe-
cific	to	dry	cleaners	and	should	serve	as	basic	guidance,	it	would	
appear	 that	 the	 quantified	 expenses	mentioned	 in	 3052	 (b)	may	
provide a guide for dry cleaners who may wish to adopt a policy 
regarding such charges. Those considering such a policy should 
check with legal counsel before proceeding.

for more InformAtIon
Please visit calcleaners.org for more information.  CCA has posted 
suggested copy to be used when looking to sell unclaimed gar-
ments.  If you have any questions regarding how to implement 
these programs, please call Peter Blake at (617) 791-0128 or by 
email, peter@calcleaners.org.
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Membership Includes 

Join today at www.DLIonline.org or 
give us a call 800-638-2627 

Effortless Web Products 
A smartphone-ready website, automated post to your 
brand’s Facebook page and engaging email marketing 
to your customers. 

Apps For Dry Cleaners 
Apps prepare your staff for any question, stain or fabric. 
Search any dry cleaning topic or send DLI pictures of 
damaged garments for analysis. (you may not be liable) 

DLI Experts on Demand 
We hire the experts so you don’t have to. If you have any 
technical problems or questions, we’ll solve it in one call, 
email or online chat.  

Industry Advice, and Discounts 
Dry cleaning news, marketing techniques and warnings 
on problem garments. Members have access to indus-
try discounts, networking events and much more. 
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Kelleher Equipment Supply
Contact Kelly 24-7 (562) 857-4481 office (562) 422-1257

2121 E. Curry Street, Long Beach, CA 90805
www.kelleherequipment.com • Fax: (562) 422-4390

Kelleher Equipment
Supply, Inc.

The Best Brands,
the Most Experience,

Your Partner
for long-term Success!

UNIPRESS

Sales • Parts • In-House Service
Installations • New Stores

Layout/Design & Leasing Consulting 
California Contractors License - General B #758951

CA Passes safe drinking water funding solution: 
with no water tax

legislative update.. .

CCa joined a Coalition of business assoCia-
tions, publiC interests groups, and small 
businesses to help find a solution to the safe 
drinking water issues faCing the state.  with 
the reCent signing of sb 200 (monning) by gov-
ernor gavin newsome, the legislature has 
found a durable funding solution for 
safe drinking water.

SB 200 (Monning), creates the Safe and Affordable 
Drinking Water Fund, and provides the legal structure 
and process for funding safe drinking water solutions for 
disadvantaged communities in California that currently 
do not have that access. 

“This was a very important issue facing the state,” ob-
served Peter Blake, CCA Executive Director, “and we 
were	 interested	 in	 finding	 a	 way	 to	 fund	 the	 measure	
without unfairly burdening the business community.  
Safe drinking water is a fundamental right -- and we feel 
the state bears the burden of making sure every citizen 
has access to safe drinking water.”

“By joining this coalition,” continued Blake, “we were 
able	to	lend	our	voice	to	the	fight	and	to	see	this	funding	
mechanism did not include a water tax.”

The passage of SB 200 follows the June 27 enactment of 
the	2019-’20	State	Budget,	which	sets	forth	the	first	part	
of the funding solution.  The State Budget provides $130 
million for Fiscal Year 2019-’20 for safe drinking water 
solutions in disadvantaged communities that do not have 
access to safe drinking water.

In	 the	first	year,	$100	million	of	 the	funding	will	come	
from the Greenhouse Gas Reduction Fund (GGRF) and 
$30	million	from	the	General	Fund.	After	the	first	year,	
SB 200 will provide that the funding will be 5% of the 
GGRF continuously appropriated – capped at $130 mil-
lion per year.  

The agreement includes General Fund funding as a back-

stop if 5% of the GGRF is less than $130 million in any year. The 
funding will sunset in 2030.

Moving forward, ACWA and other stakeholders will provide input 
to the State Water Resources Control Board on how to effectively 
and	efficiently	use	the	funding	to	solve	this	problem.	Examples	in-
clude closing the funding gap for operation and maintenance costs 
for treatment and consolidating small, unsustainable systems with 
other systems to provide safe drinking water.

Anyone interested in more detailed information is invited to con-
tact	Peter	Blake	at	the	CCA	Offices:		Peter@calcleaners.org.		CCA	
will continue to represent the interests of our industry and our 
members.  If you know of any other state or local issues that could 
affect our industry, contact CCA immediately.  
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has Contamination Cracked your nest egg?  (Pt. 2)
Written By Jeff Carnahan, LPG President, EnviroForensics

in part one, we 
looked at the past 
landsCape of envi-
ronmental Clean-
up and highlighted 
some of the Chang-
es and transitions 
this field has under-
gone.

This month, we will look 
more into the affect this all 

has on your industry,  the drycleaners & launderers.  We understand 
that this is a traditionally small business and blue collar industry, 
and	we	know	you	have	many	difficult	challenges	when	navigating	
the complex arena of environmental remediation.  When you have 
questions or concerns -- call us, or call the association.  There are 
always people that can help you navigate these areas.

the ChAllenge for dry CleAners
Here is the tricky part; due to the prevalence of environmental is-
sues related to use of perchloroethene (PCE, Perc) in the dry clean-
ing industry, just the fact that a dry cleaner exists, or used to exist, 
at or adjacent to the sale property, is enough to trigger a Phase II 
ESA per the due diligence standards. At this point in the property 
transfer process, if you want to continue with the sale, there will 
definitely	need	to	be	sampling.	The	process	can	be	stopped	right	
after the Phase I ESA without any liability to the property owner, 
but that won’t get the property sold. This is a very uncomfortable 
spot to be in, I’m sure. Many of you know this for a fact. 

Putting the property sale process aside for a minute, when a busi-
ness is being sold, a similar due diligence process is undertaken by 
the potential buyer. They will want to make sure that the business 
they are acquiring doesn’t have a current or hidden environmental 
liability that could hit the new owners at some point in the future 
and affect the value of their investment. Businesses are usually 
sold either as asset-only acquisitions, or stock plus assets acquisi-
tions.  The CERCLA liability that we are talking about is tied to the 

stock of the company and its owners. Because of this, many times 
business buyers will want to purchase just the assets (equipment, 
customers, brand, goodwill, etc.) of the company, and not acquire 
the property or stock. That allows the buyer to skim the cream off 
the top of the business, and leave the junk at the bottom, like the 
environmental liability, for you. This is a way, however, of getting 
the job done and keeping a good bit of value for your nest egg. 

PreserVIng your nest egg
Let’s talk about a couple of ways that you can preserve the integ-
rity of that nest egg in preparation for the time when you are ready 
to cash-in and move on. 

First, there are a variety of insurance products available that you 
can purchase as protection against environmental liability. The in-
surance	industry	started	specifically	excluding	coverage	for	envi-
ronmental pollution from their general liability policies back in the 
mid-80’s, right around the time that the CERCLA responsibilities 
were being formed. However, environmental pollution liability 
can	still	be	insured	today	as	specific	policies	or	riders	if	it	needs	
to be a part of your calculation. If you think that these may be of 
interest to you, I encourage you to reach out to your agent or a 
representative for a carrier that is involved in the dry cleaning in-
dustry. An insurance company with a long history and knowledge 
of dry cleaners would probably be best. 

Another way to help preserve your nest egg against devaluation 
from contamination issues is, of course, those old general liabil-
ity	policies	from	before	the	mid-80s,	when	there	weren’t	specific	
exclusions. From my experience, this is usually the time period 
when environmental releases actually occurred anyway. Find them 
and assess their value. Even if there are no known environmental 
releases associated with your dry cleaning business, having these 
old policies in hand may be what is needed to convince a potential 
business or property buyer that they won’t be stepping into a prob-
lem that can’t be paid for if they close the deal with you. Those 
old policies are an asset to your business, so they should be part of 
your nest egg calculation. 

the environmental remediation report.. .

California Cleaners Association Annual membership  
and board meeting 

9:00AM to 5:00 PM, Saturday, October 5, 2019 
Be Creative Offices, Orange, CA

All CCA members are invited (and encouraged) to attend all Board meetings.  For more in-
formation on attending and for a copy of the agenda, contact Peter Blake at the CCA Office.



july/august 2019  /  9© 2019 Clearent, LLC is a registered agent for Central Bank of St. Louis, MO and Wells Fargo Bank, N.A., Concord, CA.

C L E A R E N T. C O M /C C A

California Cleaners 
Association partners with 
Clearent to offer preferred 
rates to dry cleaners.

•  Online, easy-to-read statements. Clearent has 
a clear conscience about their pricing and takes 
a hard stand against hidden fees. Plus, Clearent’s 
online reporting tool clearly breaks down every fee 
so you can see exactly what you’re being charged. 

•  Friendly, reliable customer service. Clearent’s 
U.S.-based customer support team is available to 
answer your questions every day from 7 AM to 11 
PM Central.

Get the support you need.

Reduce your PCI scope 
with layered security.

•  Dramatically reduce your compliance burden. 
Clearent offers PCI-scope reducing technology, 
such as tokenization, PCI-Validated Point-To-Point 
Encryption (P2PE), and EMV which work together 
to dramatically reduce your PCI scope, allowing you 
to take a shorter PCI questionnaire, and potentially 
forgo quarterly scans.

•  Legally share credit card processing costs with 
your customers. Clearent’s Empower Program 
gives you the tools you need to add a surcharge or 
non-cash adjustment or offer a cash discount. They 
navigate the card brands’ discount offer rules so 
you can rest easy knowing you’re compliant.

Keep more of your profits 
and grow your business.

•  Save money on your processing. Clearent’s rates 
start at less than 0.75% for CCA members

Run your business more 
efficiently.

•  Accept payments wirelessly. With Clearent, you 
can accept payments from drive-thru customers 
with a wireless credit card machine.

•  Save your customers time with faster pickups. 
Securely store cards on file to quickly process 
future payments.

•  Get your money the very next business day. 
Clearent offers the option to enroll in their Next 
Day Funding service. With an 11:00 PM Eastern 
cut-off time, you can fund payroll and inventory 
purchases as soon as the next business day.

SAVE MONEY ON PROCESSING AND COMPLIANCE COSTS WITH 

CLEARENT’S PAYMENT PROCESSING FOR DRY CLEANERS. 

California Cleaners Association is proud to announce their partnership with Clearent 
as their preferred payment processor. Clearent is a full-service payment solutions 
provider that specializes in payment processing for dry cleaning businesses. Through 
this partnership, CCA members will receive the lowest processing rates in the 
industry, and the latest PCI-scope reducing security technology so dry cleaners can 
save money on their compliance costs. Learn more here.
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When is the last time you 
updated your Facebook page?

With DLI’s new Effortless Social Media program, you won’t have to.

DLI finds and posts content for you. Weekly updates
keep your profile fresh and engaging with customers.

It’s that Easy.

www.DLIonline.org
800-638-2627

GO TO DLIONLINE.ORG/ESM OR CALL DLI FOR MORE INFORMATION.

DLI_EffortlessSocial_August17_NatCloJSA_AdFA_Layout 1  7/12/17  2:05 PM  Page 1
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3 hAnger suPPly Co.
Hawthorne, CA  
(887) 679-8800 

A.l. wIlson ChemICAl Co.
Kearny, NJ  

(201) 997-3300 

AlbAtross usA InC
Los Angeles, CA 
(800) 233-4468 

 
beCreAtIVe360 

Orange, CA 
(949) 270-1609 

CAlCleAn InC
Orange, CA 

(714) 921-1234

CheVron PhIllIPs  
The Woodlands, TX 

(800) 858-4327

ColumbIA/IlsA
West Babylon, NY 

(631) 293-7571

ComPAssmAx/mAInelIne ComPuters
Falmouth, ME 
(800) 354-2525

CoVers etC, InC 
Arlington, TX 

(800) 

dAnIel steAm InC
Torrance, CA 

(213) 926-9113

droP loCKer
San Francisco, CA 

(805) 886-9445

enVIroforensICs
Indianapolis, IN 
(317) 972-7870

ezProduCts InternAtIonAl, InC.
Wauchula, FL 

(863) 767-0155 

euroPeAn fInIshIng equIPment
Secaucus, NJ , 
(201) 210-2247

fAbrICAre mAnAgement systems
Acwoth, GA 

(770) 966-9323

fAbrIteC InternAtIonAl 
Florence, KY 

(859) 781-8200 

fIrbImAtIC 
Woodstock, IL 
(815) 338-2355

 

fuJI stAr shIrt systems  
Sylmar, CA 

(818) 361-1066 

fulton boIler worKs
Pulaski, NY 

(315) 298-5121 

gArment mAnAgement systems
Little Rock, AR 
(501) 420-1682 

gold stAte lAundry systems
Jerry Moore

(800) 941-6673

greeneArth CleAnIng 
Kansas City, MO 
(816) 926-0895 

 
henderson InsurAnCe AgenCy  

Newport Beach, CA 
(949) 863-0900 

 
hendrICKs meChAnICAl 

Fullerton, CA 
(949) 633-9616

ItsumI usA, InC
Gardena, CA 

(310) 532-0534 

Kleen-rIte, InC.
St. Louis, MO 

(314) 353-1712 

Kreussler, InC
Tampa, FL 

(813) 884-1499

Kelleher equIPment suPPly InC 
Long Beach, CA  
(562) 422-1257 

leonArd AutomAtICs
Denver, NC 

(704) 483-9316 

megs enVIroteCh solutIon InC
Huntington Beach, CA 

(714) 343-6109 

memorIes gown  PreserVAtIon 
 Houston, TX 

(866) 492-4696 

metAlProgettI us
Phoenix, AZ 

(602) 944-2923 

norChem CorP. 
Los Angeles, CA 
(323) 221-0221 

PACIfIC steAm equIPment
Santa Fe Spring, CA 

(562) 906-9292
 

PArKer boIler ComPAny
Los Angeles, CA 
(323) 727-9800 

r.r. streets & Co. 
Naperville, IL 60007

(800) 4STREETS

reterro InC
Livermore, CA 
(925) 227-1192 

sAnKoshA
Elk Grove Village, IL 

(847) 427-9120

sCAnq 
Jerry Moore

(800) 941-6673

seItz “the fresh ComPAny”, InC 
Tampa, FL 

(813) 886-2700

seleCt rIsK InsurAnCe serVICes 
Long Beach, CA 
(562) 216-9016 

 
sIgmA gArments fIlms 

Rancho Dominquez, CA 
(310) 344-2732

snA mAnufACture
Acworth, GA 

(678) 631-1010

sPot busIness system
Draper, UT 

(801) 495-1200 

the green gArmento, llC 
Chatsworth, GA  
(323) 512-2600 

the route Pro
Edgeton, MO 

(816) 739-2066 

unIPress CorPorAtIon
Tampa, FL 

(813) 623-3731 

unIseC/ny
Irvington, NJ 

(973)  375-1111

unIted fAbrICAre suPPly, InC
Los Angeles, CA 
(310) 537-2096

us western multIteCh InC
Anaheim, CA 

(714) 525-3616

whIte ConVeyor 
Kenilworth, NJ  
(908) 686-5700

yAmAmoto JAPAn, InC
Smithville, MO 
(816) 729-1223 
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CAlIfornIA CleAners AssoCIAtIon 
A dryCleAnIng & lAundry InstItute 

PArtner
700 n. VAlley st, suIte b Pmb 69559

AnAheIm, CA  92801

for up to date news and information, 
visit us at www.calcleaners.org

Text Label Printer
Permanent Clothing 
Label Cartridges 
Eliminate paper tags 

Scanner/barcode
Pre-printed sequentially numbered 
heat seal barcode labels in one 
day, Four sizes with or without 
a side stripe

Heat Seal Presses
You Deserve the Best! 
The Ultimate Heat Seal Machine
  Choose from 3 models, 7 interchangeable   
   lower platens, single or dual heat
        115V or 230V    2 Year Warranty
           Proudly Made in the USA • Built to OSHA Standards

Save Time, Labor and Money 
with EzProducts

Stop Shaking Out Shirts 
Genuine MBH Rope-Ties 
& Zip-Ties
Five Colors available for special handling, finishing or routes

Molly the 
HangerDolly 
Easily store 
and transport 
500 hangers

EzLabelOff 
Removes heat 
sealed labels from 
most fabrics

Toll Free

877.906.1818
www.ezpi.us


